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Geneseo Community Unit School District 228 7:310 
 

Students 

Restrictions on Publications and Written or Electronic Material  

School-Sponsored Publications and Web Sites 

School-sponsored publications, productions, and web sites are part of the curriculum and are not a 
public forum for general student use. School authorities may edit or delete material that is 
inconsistent with the District’s educational mission. 

All school-sponsored communications shall comply with the ethics and rules of responsible 
journalism.  Text that is libelous, obscene, vulgar, lewd, invades the privacy of others, conflicts with 
the basic educational mission of the school, is socially inappropriate, is inappropriate due to the 
maturity of the students, or is materially disruptive to the educational process will not be tolerated. 

The author’s name will accompany personal opinions and editorial statements.  An opportunity for 
the expression of differing opinions from those published/produced will be provided within the same 
media. 

Non-School Sponsored Publications and Web Sites Accessed or Distributed At School On-Campus 

For purposes of this section and the following section, a publication includes, without limitation: (1) 
written or electronic print material, (2) audio-visual material on any medium including 
electromagnetic media (e.g., images, MP3 files, flash memory, etc.), or combinations of these 
whether off-line (e.g., a printed book, CD-ROM, etc.) or online (e.g., any website, social networking 
site, database for information retrieval, etc.), or (3) information or material on electronic devices (e.g., 
data or voice messages delivered by cell phones, tablets, and other hand-held devices). 

Creating, distributing, and/or accessing non-school sponsored publications shall occur at a time and 
place and in a manner that will not cause disruption, be coercive, or result in the perception that the 
distribution or the publication is endorsed by the School District. 

Students are prohibited from creating, distributing and/or accessing at school any written or electronic 
material publication, including material from the Internet that: 

1. Will cause substantial disruption of the proper and orderly operation and discipline of the 
school or school activities;  

2. Violates the rights of others, including but not limited to material that is libelous, invades the 
privacy of others, or infringes on a copyright; 

3. Is socially inappropriate or inappropriate due to maturity level of the students, including but 
not limited to material that is obscene, pornographic, or pervasively lewd and vulgar, or 
contains indecent and vulgar language, or sexting as defined by School Board policy and 
Student Handbooks; 

4. Is reasonably viewed as promoting illegal drug use; 

5. Is primarily intended for the immediate solicitation of funds; or 

6. Is distributed in kindergarten through eighth grade and is primarily prepared by non-students, 
unless it is being used for school purposes. Nothing herein shall be interpreted to prevent the 
inclusion of material from outside sources or the citation to such sources as long as the 
material to be distributed or accessed is primarily prepared by students.  
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Accessing or distributing “at school on-campus” includes accessing or distributing on school property 
or at school-related activities. A student engages in gross disobedience and misconduct and may be 
disciplined for:  (1) accessing or distributing forbidden material, or (2) for writing, creating, or 
publishing such material intending for it to be accessed or distributed at school.  

Student-Created or Distributed Written or Electronic Material Including Blogs  

A student engages in gross disobedience and misconduct and may be disciplined for creating and/or 
distributing written or electronic material, including Internet material and blogs, that causes 
substantial disruption to school operations or interferes with the rights of other students or staff 
members. 

Non-School Sponsored Publications Accessed or Distributed Off-Campus 

A student engages in gross disobedience and misconduct and may be disciplined for creating and/or 
distributing a publication that: (1) causes a substantial disruption or a foreseeable risk of a substantial 
disruption to school operations, or (2) interferes with the rights of other students or staff members. 

Bullying and Cyberbullying 

The Superintendent or designee shall treat behavior that is bullying and/or cyberbullying according to 
Board policy 7:180, Prevention of and Response to Bullying, Intimidation, and Harassment, in 
addition to any response required by this policy. 

 
LEGAL REF.:  105 ILCS 5/27-23.7 
   Hazelwood v. Kuhlmeier, 108 S.Ct. 562 (1988). 
   Hedges v. Wauconda Community Unit School Dist. No. 118, 9 F.3d 1295 
    (7th Cir. 1993). 
   Tinker v. Des Moines Indep. Cmty. Sch. Dist., 89 S.Ct. 733 (1969). 
 
 
CROSS REF.:  6:235 (Access to Electronic Networks), 7:180 (Prevention of and Response 
   to Bullying, Intimidation, and Harassment), 8:25 (Advertising and  
   Distributing Materials in School Provided by Non-School Related Entities) 
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Community Relations 

Connection with the Community 

The Superintendent is the District’s chief spokesperson and shall plan and implement a District public 
relations program that will:  

1. Develop community understanding of school operation. 

2. Gather community attitudes and desires for the District. 

3. Secure adequate financial support for a sound educational program. 

4. Help the community feel a more direct responsibility for the quality of education provided by 
their schools. 

5. Earn the community’s good will, respect, and confidence. 

6. Promote a genuine spirit of cooperation between the school and the community. 

7. Keep the news media provided with accurate information. 

The public relations program should include: 

1. Regular news releases concerning District programs, policies, and activities that will be sent 
to the news media. 

2. News conferences and interviews, as requested or needed.  Individuals may speak for the 
District only with prior approval from the Superintendent.  

3. Publications having a high quality of editorial content and effective format.  All publications 
shall identify the District, school, department, or classroom and shall include the name of the 
Superintendent, the Building Principal, and/or the author and the publication date. 

4. During emergency situations, which occur in school district facilities and on school district 
grounds, the Superintendent or Superintendent’s designee shall determine when and if news 
media representatives will be allowed. 

5. Other efforts that highlight the District’s programs and activities.  

CROSS REF.: 2:110 (Qualifications, Term, and Duties of Board Officers) 

 

 

 

 
Adopted by Board Action 09/03/1985 
Amended by Board Action 11/14/2002 
Amended by Board Action 03/11/2008 
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Community Relations 

Connection with the Community 

Public Relations 

The Board President is the official spokesperson for the School Board. The Superintendent is the 
District’s chief spokesperson and. The Superintendent or designee shall plan and implement a District 
public relations program that will: 1 

1. Develop community understanding of school operation. 

2. Gather community attitudes and desires for the District. 

3. Secure adequate financial support for a sound educational program. 

4. Help the community feel a more direct responsibility for the quality of education provided by 
their schools. 

5. Earn the community’s good will, respect, and confidence. 

6. Promote a genuine spirit of cooperation between the school and the community. 

7. Keep the news media provided with accurate information accurately informed. 

8. Coordinate with the District Safety Coordinator to provide accurate and timely information to 
the appropriate individuals during an emergency. 

The public relations program should include: 

1. Regular news releases concerning District programs, policies, and activities, that will be sent 
activities, and special event management for distribution by, for example, posting on the 
District website or sending to the news media. 

2. News conferences and interviews, as requested or needed. The Board President and 
Superintendent will coordinate their respective media relations efforts. Individuals may speak 
for the District only with prior approval from the Superintendent. 2 

                                                      
The footnotes are not intended to be part of the adopted policy; they should be removed before the policy is adopted. 

1 These objectives are examples only and should be customized for each district. The District Safety Coordinator is 
identified as the responsible person for compiling information and preparing communications covering an emergency or 
crisis (4:170-AP1, Comprehensive Safety and Crisis Plan). An alternative to the entire first subhead follows: 

The Board President is the official spokesperson for the School Board. The Superintendent is the District’s chief 
spokesperson. The Superintendent or designee shall plan and implement a District public relations program to 
keep the community informed and build support through open and authentic communications. The public relations 
program shall include, without limitation, media relations; internal communications; communications to the 
community; communications to students and parents/guardians; emergency communications in coordination with 
the District Safety Coordinator; the District website and social media channels; and other efforts to reach all 
audiences using suitable mediums. 

2 In alignment with the IASB “Foundational Principles of Effective Governance,” the school board president is the 
board’s spokesperson (see 2:110, Qualifications, Term, and Duties of Board Officers) and the superintendent is the district’s 
spokesperson. 
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3. Publications having a high quality of editorial content and effective format. All publications 
shall identify the District, school, department, or classroom and shall include the name of the 
Superintendent, the Building Principal, and/or the author and the publication date. 

4. Other efforts that highlight the District’s programs and activities. 3 

Community Engagement 4 

Community engagement is a process that the Board uses to actively involve diverse citizens in dialogue, 
deliberation, and collaborative thinking around common interests for the District’s schools. 5 

The Board, in consultation with the Superintendent, determines the purpose(s) and objective(s) of any 
community engagement initiative. For each community engagement initiative, the Board will commit 
to the determined purpose(s) and objective(s), and provide information about the expected nature of 
the public’s involvement; 6 the Superintendent or designee will identify the effective tools and tactics 
that will advance the Board’s purpose(s) and objective(s). 7 

The Superintendent will: (1) at least annually, prepare a report of each community engagement 
initiative, and/or (2) prepare a final report of each community engagement initiative. 

The Board will periodically: (1) review whether its community engagement initiatives are achieving 
the identified purpose(s) and objective(s), (2) consider what, if any, modifications would improve 
effectiveness, and (3) determine whether to continue individual initiatives.  

CROSS REF.: 2:110 (Qualifications, Term, and Duties of Board Officers) 

 

                                                      
The footnotes are not intended to be part of the adopted policy; they should be removed before the policy is adopted. 

3 Examples of such programs include senior citizens’ brunches, realtors’ luncheons, and building tours. 
4 This section is optional. A board that includes this subhead should complete the work necessary to develop and 

implement a community engagement initiative. See Connecting with the Community: The Purpose and Process of 
Community Engagement as Part of Effective School Board Governance, (Connecting with the Community) available at 
iasb.mys1cloud.com/communityengagement.pdf. This publication and other materials about community engagement are 
listed at: www.iasb.com/training/connecting.cfm. 

The community engagement process differs from public relations (discussed in the Public Relations section, above) or 
public polling. Public relations push out information to the community. Public polling pulls information or opinions from 
the community. While most school districts understand how to push and pull information from their communities, the 
community engagement process is part of the two-way conversation for school boards that involves listening. Listening 
should not be limited only to the public comment period during board meetings. It is reaching out to the community and 
having conversations not only with parents but other community members, and then taking into consideration their thoughts 
and ideas as boards make their decisions. This method of listening must be purposeful for community engagement to work 
as intended. 

5 Optional. This sentence applies the definition of community engagement to a board and its school district. See 
Connecting with the Community, pg. 9, available at iasb.mys1cloud.com/communityengagement.pdf.  

An alternative introductory sentence that repeats the definition of community engagement follows: “For purposes of 
this policy, community engagement is the process that school boards use to actively involve diverse citizens in dialogue, 
deliberation and collaborative thinking around common interests for their public schools.”  

6 This action clarifies a board’s reason(s) for engaging its community in an initiative and frames it to share with all 
participants in the process (Connecting with the Community, pg. 10). 

7 See Connecting with the Community at pg. 10 for examples of resources that a superintendent could use to implement 
the board’s purpose and objectives. 

http://iasb.mys1cloud.com/communityengagement.pdf
http://www.iasb.com/training/connecting.cfm
http://iasb.mys1cloud.com/communityengagement.pdf
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Community Relations 

Connection with the Community 

Public Relations 

The Board President is the official spokesperson for the School Board.  The Superintendent is the 
District’s chief spokesperson and.  The Superintendent or designee shall plan and implement a 
District public relations program that will:  

1. Develop community understanding of school operation. 

2. Gather community attitudes and desires for the District. 

3. Secure adequate financial support for a sound educational program. 

4. Help the community feel a more direct responsibility for the quality of education provided by 
their schools. 

5. Earn the community’s good will, respect, and confidence. 

6. Promote a genuine spirit of cooperation between the school and the community. 

7. Accurately inform Keep the news media provided with accurate information accurately 
informed. 

8. Coordinate with the District Safety Coordinator Chief School Business Official (CSBO) and 
appropriate administration and staff to provide accurate and timely information to the 
appropriate individuals during an emergency. 

The public relations program should include: 

1. Regular news releases concerning District programs, policies, and activities that will be sent 
activities, and special event management for distribution by, for example, posting on the 
District website or sending to the news media. 

2. News conferences and interviews, as requested or needed.  The Board President and 
Superintendent will coordinate their respective media relations efforts.  Individuals 
Employees may speak for the District only with prior approval from the Superintendent or 
designee.  

3. Publications having a high quality of editorial content and effective format.  All publications 
shall identify the District, school, department, or classroom and shall include the name of the 
Superintendent, the Building Principal, and/or the author and the publication date. 

4. Other efforts that highlight the District’s programs and activities.  

Community Engagement 

Community engagement is a process that the Board uses to actively involve diverse a cross 
representation of our citizens in dialogue, deliberation, and collaborative thinking around common 
interests for the District’s schools.  

The Board, in consultation with the Superintendent, determines the purpose(s) and objective(s) of any 
community engagement initiative.  For each community engagement initiative, the Board will commit 
to the determined purpose(s) and objective(s), and provide information about the expected nature of the 
public’s involvement; the Superintendent or designee will identify the effective tools and tactics that 
will advance the Board’s purpose(s) and objective(s). 
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The Superintendent will at the Board’s request, at least annually prepare a report of each community 
engagement initiative, and/or (2) prepare a final report of each community engagement initiative. 

The Board will periodically:  (1) review whether its community engagement initiatives are achieving the 
identified purpose(s) and objective(s), (2) consider what, if any, modifications would improve 
effectiveness, and (3) determine whether to continue individual initiatives, and (4) review the Board’s 
commitment to participation and engagement in community engagement initiatives.  

 

 

CROSS REF.: 2:110 (Qualifications, Term, and Duties of Board Officers) 
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